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The unique ability of rock and roll to inspire fanatical support from its customers is undeniable; the loyalty
showered upon the Rolling Stones, Elton John, Aerosmith, and others who create it, unmatched; and the
lessons for corporate America, endless. In the past, business leaders have looked to the successes of other
firms to guide their own strategies for increasing market share and capturing more consumer attention,
spending, and loyalty. However, in today’s hyper-competitive marketplace, managers are looking for ways to
shake, rattle, and roll corporate America’s traditional marketing and branding mindset. In Brands That Rock,
Roger Blackwell and Tina Stephan, co-authors of best-selling Customers Rule! and From Mind To Market,
take readers behind the music to uncover how businesses can create brands that become adopted by culture
and capture a long-term position in the marketplace. Brands That Rock takes a unique, behind-the-music
look at how businesses can increase brand awareness, customer loyalty, and profits by implementing some of
the same strategies that legendary bands have used to transform customers into fan and create deep,
emotional connections with them. Aerosmith and Madonna offer insight into how to evolve a brand to
remain relevant in the marketplace without alienating current fans, while the Rolling Stones and KISS prove
that successful execution at all levels of the brand experience are key to capturing long-term loyalty. Stephan
and Blackwell also examine how businesses, from Victoria’s Secret and Wal-Mart to Cadillac and Kraft,
have implemented ‘rock and roll strategies’ to become adopted by culture and secure fans in their own right. 
Filled with fun anecdotes and interviews from industry insiders, Brands That Rock will relate to managers
who grew up with classic rock, showing them how build iconic brands, and delight fans decade after decade.

Roger D. Blackwell (Columbus, OH) is President of Roger Blackwell Associates, a consulting firm that
works with Fortune 500 companies in the areas of consumer trends, strategy, e-commerce, and global
business. A highly sought-after speaker, he is also Professor of Marketing at the Fisher College of Business
at The Ohio State University. Tina Stephan (Columbus, OH and New York, NY) is Vice President of Roger
Blackwell Associates. Together, they have collaborated on eight books, including Customers Rule! and From
Mind to Market, and numerous articles and research projects.
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From reader reviews:

Tonia Jensen:

Have you spare time for the day? What do you do when you have a lot more or little spare time? Sure, you
can choose the suitable activity with regard to spend your time. Any person spent their own spare time to
take a walk, shopping, or went to the actual Mall. How about open or even read a book eligible Brands That
Rock: What Business Leaders Can Learn from the World of Rock and Roll? Maybe it is to be best activity
for you. You recognize beside you can spend your time along with your favorite's book, you can cleverer
than before. Do you agree with it has the opinion or you have various other opinion?

Serina Horne:

In this 21st century, people become competitive in every way. By being competitive currently, people have
do something to make these people survives, being in the middle of often the crowded place and notice by
means of surrounding. One thing that at times many people have underestimated the item for a while is
reading. Yes, by reading a e-book your ability to survive increase then having chance to endure than other is
high. For you who want to start reading a book, we give you this specific Brands That Rock: What Business
Leaders Can Learn from the World of Rock and Roll book as basic and daily reading reserve. Why, because
this book is greater than just a book.

Elizabeth Talbot:

This book untitled Brands That Rock: What Business Leaders Can Learn from the World of Rock and Roll
to be one of several books this best seller in this year, that is because when you read this guide you can get a
lot of benefit on it. You will easily to buy that book in the book retail store or you can order it by using
online. The publisher with this book sells the e-book too. It makes you more easily to read this book, since
you can read this book in your Cell phone. So there is no reason to you personally to past this publication
from your list.

Charles Bryce:

The publication with title Brands That Rock: What Business Leaders Can Learn from the World of Rock and
Roll has lot of information that you can find out it. You can get a lot of help after read this book. That book
exist new expertise the information that exist in this guide represented the condition of the world now. That
is important to yo7u to understand how the improvement of the world. This particular book will bring you
with new era of the syndication. You can read the e-book with your smart phone, so you can read that
anywhere you want.
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